
John Arnott is an accomplished executive, author, and entrepreneur with over 25 years 
of experience leading digital transformation and leveraging emerging technologies to 
drive business success.

As CEO of C1M, Arnott helps enterprises convert more sales through advanced analytics, 
digital marketing, and AI solutions. Previously, he held leadership roles in IT, consulting, 
and data architecture across healthcare, manufacturing, professional services, and other 
industries. He has extensive expertise in business intelligence, data analytics, digital 
marketing, and strategic planning.

Arnott is the author of three books – The AI Imperative, Measurable Results: Stop Wasting 
Money and Start Seeing Growth Today and Content First Marketing. His writing focuses on 
providing executives with practical frameworks on marketing, sales, and technology strategy.
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Level 0 - Who on my team should start using public Generative AI tools:

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

Level 1 - Which of our documents and internal knowledge can be used to train an AI model:

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

Level 2 - Which systems lend themselves to a natural language conversational interface:

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

Level 3 - Which dashboards do we have that could be augmented with a natural language experience:

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________



PUBLISHED WORKS
In The AI Imperative, Arnott offers a comprehensive guide for executives and 
business leaders, providing practical frameworks and insights for the successful 
implementation of AI technologies in their organizations. The book enables 
enterprises to harness the transformative capabilities of AI to drive innovation, 

Written clearly and accessibly, this book serves as an indispensable guide for 
business leaders, executives, managers, and practitioners looking to leverage 
AI to transform their organizations. It provides the strategic clarity required to 
navigate the complexities of enterprise-scale AI implementation, unlock new 
sources of innovation and efficiency, and position organizations for resounding 
success in the age of artificial intelligence.

Measurable Results zeroes in on the intricate world of digital marketing. In the 
book, John dives into the fundamentals of digital marketing, including crafting 
a compelling online presence, converting potential customers, and fostering a 
successful brand community. However, the true value lies in the art of measuring 
results.

With a wealth of data available to digital marketers today, mastering data 
collection and interpretation is key to optimizing your marketing budget. 
Regardless of your company’s size or budget, the goal is to maximize results 
while minimizing costs. This requires measuring your marketing results to 
identify what strategies work effectively. This book shows you how.

The ultimate guide to building authority, establishing trust, and creating lifetime 
customers. Content First Marketing is your comprehensive guide, meticulously 
crafted to walk aspiring digital marketers through the core tactics essential for a 
thriving digital marketing strategy.

Discover answers to questions such as:
•	 How do I create compelling content that resonates and drives engagement?
•	 Is Google still a relevant platform for marketing endeavors?
•	 What constitutes the digital marketing life cycle?
•	 Which metrics should be measured to ensure the success of your strategy?
•	 How does content effectively translate into generating new sales?
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